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OUR STORY: BOOKMARK RESORTS

BRAND INTRODUCTION

Brand
Experience

OUR STORY:
Bookmark Resorts

1.1 Brand Introduction

“Surrender to the beauty of being alive, awaken your senses, take three long deep 
breaths, connect to your true self. Let go of doing, just be”

• Spiritual Bespoke Sanctuaries
• Mind, Body and Spirit – United
• Inner peace results in overall well-being
• Diverse other pursuits 
• Help of surroundings, locale, ingredients, flora, fauna, best of well-being programs
• State-of-the-art facilities 
• Myriad treatments
• Bookmark Signature Aromas and Oils
• Herbal teas, spa music and body elixirs

Between the pages of a story is a beautiful place to be …..

Bookmark Resorts Welcomes You!



VISION & MISSION

VISION
Our VISION is to create an ecosystem of luxurious sanctuaries and 
spaces which provide bespoke well-being programs, experiential escapes 
with indulgent epicurean offerings.

MISSION
Our MISSION is to disrupt the luxury well-being and experiential resorts 
industry by offering luxurious wellness and experiential escapes for a 
larger spectrum of travelers.
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OUR STORY:
Bookmark Resorts

1.1 Brand Introduction
1.2 Vision & Mission

OUR STORY: BOOKMARK RESORTS



OUR STORY: BOOKMARK RESORTS

WELCOME TO BOOKMARK

WHO WE ARE

• Exclusive and unique sanctuaries
• Facilitate inner well-being, outstanding F&B, Warm 

Hospitality
• Variety of Pursuits
• Guests feel they have rewarded their body, mind and 

spirit

SOUL

• Hospitality over Service
• Warm, Passionate Culture built into people at Bookmark

VALUE

• Unsurpassable Value

Brand
Experience

OUR STORY:
Brand Bookmark

1.1 Brand Introduction
1.2 Vision & Mission
1.3 Welcome to
BOOKMARK

OUR GUESTS

• All Walks of life
• Rich experiences and pursuits for those not into well-being
• Nature, Adventure, Hiking, Cuisine
• Glimpse into well-being through daily complimentary 

activities

BOOKMARK AND YOU

• Watch the value of your resort grow leaps and bounds with 
what we create

TAGLINE

Between the pages of a story is a beautiful place to be …..



OUR STORY: BOOKMARK RESORTS

KEY ATTRIBUTES
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OUR STORY:
Brand Bookmark

1.1 Brand Introduction
1.2 Vision & Mission
1.3 Welcome
1.4 Key Attributes

Tranquil sanctuaries and spaces

Well-appointed and thoughtfully designed 
facilities

Authentic and unique well-being 
experiences and diverse pursuits

Bespoke and nutritious F & B offerings

Social impact through inclusiveness

Mindfully sustainable and resource-efficient

Hospitality over service

Unsurpassed  value for experience
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POSITIONING: INDUSTRY LANDSCAPE

LUXURY RESORTS

Luxury Resort Industry – Holistic Approach in a Luxury Format

• Physical, Mental & Spiritual Well-being 

• Spa treatments, yoga classes, meditation sessions, healthy food options, and outdoor activities.

The Industry has seen rapid growth due to the following:

• Rising Healthcare costs
• Aging Population
• Increased awareness of the importance of healthy living

• INDIA RANKED THE 10TH LARGEST WELLNESS TOURISM MARKET - 2017

• INDIA RANKED THE TOP WELLNESS DESTINATION IN ASIA IN 2019 - WELLNESS TOURISM ASSOCIATION

• INCREDIBLE INDIA WELLNESS CAMPAIGN IN 2018

Brand
Experience

POSITIONING:
Industry Landscape

2.1 Well-being Resort 
Industry



POSITIONING: INDUSTRY LANDSCAPE

WELLNESS RESORT INDUSTRY
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POSITIONING:
Industry Landscape

2.1 Well-being Resort 
Industry
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POSITIONING: INDUSTRY LANDSCAPE

WELLNESS RESORTS INDIA

• Over 600 registered wellness entities – in India

• Individually run

• Most not Holistic

• SIX SENSES is the only Chain 

• Flagship Well-being – Very Expensive, Unlikely to 
be Chain

• Bookmark differentiator

➢ Well-being, Experiential and Multiple 
Location 

➢ Excellent Well-being Experiences

Brand
Experience

POSITIONING:
Industry Landscape

2.1 Industry Landscape
2.2 Well-being Resorts
India 

SIX SENSES

CHAIN

EXPERIENTIAL

WELLNESS

ONE OF A KIND

Oberoi | Taj | Marriott | Hilton

Individual, rare, 
unlikely to expand 

into chains probably. 
Very high ARR
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POSITIONING: INDUSTRY LANDSCAPE

DISRUPTING THE “SO FAR” EXCLUSIVE WELL-BEING LANDSCAPE

• Disruption of the current landscape

• Matching Luxury Wellness Resorts

• Multiple locations 

• Accessibility to a larger spectrum of people

• Not wellness Exclusive – Something for Everyone

Brand
Experience

POSITIONING:
Industry Landscapes

2.1 Industry Landscape
2.2 Well-being Resorts
India 
2.3 Disrupting the
“So far” Exclusive
Wellness Landscape

BOOKMARK
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Brand
Identity EMAIL MARKETING



RANTHAMBORE, RAJASTHAN

BOOKMARK RESORTS, JOGI MAHAL
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TRANQUIL SANCTUARIES AND SPACES

OUR SANCTUARIES

• Pre-Requisites for both FOH and BOH Facilities

• Unique Locations – blend in or stand out 

• Mindfulness – both for guests and employees

• Nature

• Sustainability of Flora and Fauna

• Views

Brand
Experience

TRANQUIL
WELL-BEING
SANCTUARIES AND
SPACES

4.1 Our Sanctuaries
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WELL APPOINTED FACILITIES

OUR FACILITIES AND INFRASTRUCTURE

• Swimming Pools – heated where required

• Fitness Centre

• Yoga and Meditation spaces, indoor and outdoor

• Communal Spaces 

• Cozy, Quiet Lounges

• Large Android TVs with built-in Chromecast

• 6 X 6.5’ Mattresses 10 inch

• Jacuzzis and Plunge Pools

• Spacious, comfortable, well-designed F&B spaces

• Extensive Lawns

• In-House Laundry

Brand
Experience

WELL-APPOINTED 
FACILITIES

5.1 Our facilities and
Infrastructure
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EXPERIENCES AND PURSUITS

WELL-BEING AT BOOKMARK

“Our bodies are our gardens – our wills are our gardeners.”
– William Shakespeare

• Programs by Industry Leaders
• 3, 5 & 7-day holistic program approach
• Longer Bespoke Programs possible
• Sleep, Chakra Balancing, Mental Peace, Awakening, Spiritual 
• Complimentary all day well-being activities
• Creating Tranquil environment
 

➢ Bookmark Signature Aroma & Oils 
➢ Colours/Shades
➢ Landscaping
➢ Lighting
➢ Music

• Holistic Cuisine

➢ Energy
➢ Metabolism
➢ Physiology
➢ Chemical and Hormonal balancing

• Other Pursuits available

Brand
Experience

EXPERIENCES AND
PURSUITS

6.1 Well-being at
Bookmark



ESSENTIAL COLLECTION POINTERS FOR BOOKMARK SPAS
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Experience

EXPERIENCES AND
PURSUITS

6.1 Well-being at
Bookmark
6.2 Essential Collection 
Pointers

Creating Location Specific Spas
Creating Location specific bespoke individual spas 
of distinction within a brand/Chain following brand 
SOPS procedures and policies, however with a 
difference. A spa which integrates effortlessly into 
the wider property.

All Spa Experiences Begin With Clearing
All spa experiences to begin with clearing the room 
with an aromatic spritz, a foot ritual then a 
connection to either face or body depending upon 
the treatment.

Art By Local Artisans
The walls of each room of a unique bespoke retreat 
should have art and murals painted by Indian 
artisans. 

Results-Focused Treatments
Our treatments are designed with your satisfaction 
in mind. We offer personalized signature journeys, 
rituals and treatments that will leave you feeling 
refreshed and rejuvenated. Our goal is to provide an 
experience that will make you want to come back 
for more

Spa Treatment Menu
Our spa offers a range of internationally 
recognised experiences, but we also take pride in 
our location-specific signature body and face 
treatments, yoga and meditation, and activities 
that make us stand out from the rest.

Training & Personal Growth  Opportunities
Training and personal growth opportunities that 
inspire staff to remain loyal to the brand and 
enhance productivity

Spa Products
Our spa products are carefully crafted with locally 
sourced essential and fixed oils, ensuring that every 
ingredient, process, and blend is of the highest 
standard of natural and ethical purity. We do not 
rely on imported products, so you can trust that our 
spa treatments are truly one-of-a-kind.

Staff Local
Hire local where possible. 

EXPERIENCES AND PURSUITS
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EXPERIENCES AND
PURSUITS

6.1 Well-being at
Bookmark
6.2 Essential Collection 
Pointers

Uniforms Local Flavour
Local/contemporary fusion designs 

No Bills To Be Presented 
No bills are to be presented, and bills are to be 
posted after completion of the experience

No Plastic
Avoid where possible

Sustainable Practices
Sustainable practices are things we can do to 
help our environment develop in all the ways 
that our future generations have all the 
resources provided by nature to fulfil their needs

Valued Local Businesses
Order from local businesses to help support 
them and fit into local society

Intimate & Experimental Spaces
Clutter free well-appointed spaces with 
soft furnishings to delight

Fantastic Spaces For Guests To Relax
Fantastic spaces for guests to relax, meet like-
minded people and experience local culture.

Décor Local
Indian Decor throughout the spa spaces with a 
contemporary touch using high-quality soft 
furnishing towels/ bathrobes and slippers

EXPERIENCES AND PURSUITS

ESSENTIAL COLLECTION POINTERS FOR BOOKMARK SPAS
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EXPERIENCES AND
PURSUITS

6.1 Well-being at
Bookmark
6.2 Essential Collection 
Pointers
6.3 Not Just Well-being
 – something for 
Everyone!

Sumptuous meals from around The World 
including local favourites

EXPERIENCES AND PURSUITS

NOT JUST WELL-BEING – SOMETHING FOR EVERYONE!

Innovative concoctions by our in-house 
cocktail architect

Trails and hiking pursuits

Nature, flora and fauna pursuits

Adventure sports & activities 

High Tea and Cocktail Hours

Recreational space for kids and adults

Barbecue and bonfire evenings
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BESPOKE AND NUTRITOUS F & B OFFERINGS

FANTASTIC F&B

Brand
Experience

BESPOKE AND
NUTRITOUS F & B

7.1 Fantastic F & B
• F&B synced with Well-being Program – Goals and Objectives
• Hot favourite International and Local dishes meals also available 
• Highly Skilled Chefs
• Healthy take on TASTY FOOD
• Cooking classes
• Special setups
• Herb Garden
• Sourcing Organic
• 24 Hour In-Room Dining
• Anytime Breakfast
• Communal High Tea
• Cocktail Hours 
• Tea/Coffee setup – Blue Tokai, Himalayan Teas, Plunger
• In-House Bakery
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SOCIAL IMPACT THROUGH INCLUSIVENESS

GOING LOCAL

Brand
Experience

SOCIAL IMPACT
THROUGH
INCLUSIVENESS

8.1 Going Local

• GOING LOCAL – while creating

• LOCAL Materials

• Support Local Art, Handicraft

• Hire Local

• Promote local guides, naturalists, practitioners, yogis and  other professionals

• Skilling – Vocational and OTJ Training

• Village adoptions

• Showcase local art and contribute

• Featuring local heroes and achievers
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MINDFULLY SUSTAINABLE AND RESOURCE EFFICIENT

SUSTAINABILITY: OUR EFFORTS & APPROACH

Brand
Experience

MINDFULLY
SUSTAINABLE AND
RESOURCE-EFFICIENT

9.1 Sustainability:
Our Efforts and 
Approach

• Sustainability through our location strategy

• Sustainability through design

• No single-use plastic 

• Reduce paper through tech

• Garbage disposal

• Composting

• Renewable Energy

• Water Harvesting and recycling

• Herb Garden and Vegetable Farming

• Partnering RIGHT
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HOSPITALITY OVER SERVICE

HOSPITALITY OVER SERVICE: HUMANS FIRST, HOTELIERS AFTER

""The reason for our success is no secret. It comes down to one principle that 
transcends time, geography, religion, and culture. It's the Golden Rule – the 
simple idea that if you treat people well, the way you would like to be treated, 
they will do the same.”

Isadore Sharpe, Founder, Four Seasons Hotels and Resorts

Brand
Experience

HOSPITALITY
OVER SERVICE

10.1 Humans First,
Hoteliers After

• Differentiation at every touchpoint

• Right people for the right job

• Personalization and Recognition

• Story Telling

• Guest Service Programs



HOSPITALITY OVER SERVICE

OUR GUEST SERVICE PROGRAMS

VIP program

Brand
Experience

HOSPITALITY
OVER SERVICE

10.1 Humans First,
Hoteliers After
10.2 Our Guest Service
Programs

Guest amenity program

Anytime check-in/check-out (occupancy permitting)

Guest birthday/ anniversary program

Milestone program

In-room check-ins

Departure gifts

Express check-outs

Local runs and famous site visits 

Daily complimentary activities
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PRESS COVERAGE

Condé Nast Traveller features Bookmark 
Resort, Jogi Mahal, Ranthambore as one of 
the top safari resorts for wildlife 
adventures in India | March 2024

Brand
Experience

PRESS COVERAGE



PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, 
Ranthambore, has been featured as one of 
the best resorts to stay in Ranthambore by 
Condé Nast Traveller | March 2024

Brand
Experience
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PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, Ranthambore 
is featured as one of Rajasthan’s best resorts 
by Condé Nast Traveller, Jan 2024.

Brand
Experience

PRESS COVERAGE



PRESS COVERAGE

Curly Tales featured Bookmark Resorts, Jogi 
Mahal, Ranthambore as one of the Best 
Newly-Opened Hotels & Resorts In India In 
2024
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PRESS COVERAGE

The Telegraph India featured Bookmark 
Resorts, Jogi Mahal, Ranthambore in its 
August 24 Edition, Showcasing 
Ranthambhore’s Hidden Treasures
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PRESS COVERAGE

Curly Tales features Bookmark Resorts, 
Manali, as the Best Resort to Experience 
Sustainable Luxury With Heated Outdoor 
Pools, Private Yoga Sessions, & Artful 
Serenity
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PRESS COVERAGE

The New Indian Express featured Bookmark 
Resorts, Jogi Mahal, Ranthambore, as a 
luxurious resort just a few kilometers from 
the Ranthambore fort
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PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, Ranthambore, 
featured as amid the neutral and monochromatic 
canvas to inspiring modern structures and 
design by Forbes India
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PRESS COVERAGE

Travel & Leisure Magazine featured Bookmark 
Resorts, Jogi Mahal, Ranthambore as 
wilderness-inspired Resort with a hue of 
traditional and contemporary aesthetics
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PRESS COVERAGE

Marwar India Magazine features Bookmark 
Resorts, Jogi Mahal, Ranthambore as the luxury 
retreat near Ranthambore National Park

Brand
Experience
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PRESS COVERAGE

Travel Scapes features Bookmark Resorts, Jogi 
Mahal, Ranthambore as the discover the quiet 
magnificence of wilderness
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PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, Ranthambore 
featured as an oasis in the Tiger Country by 
Travel Trade Journal
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PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, Ranthambore 
featured as the luxury retreat near 
Ranthambore National Park by Outlook 
Traveller
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PRESS COVERAGE

Jetsetter Magazine features Bookmark 
Resorts, Jogi Mahal, Ranthambore as the 
perfect place to chill after a drive in tiger 
country in India
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PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, Ranthambore, 
featured as the ultimate retreat gateway to 
the town’s wildlife spectacle by Luxury Facts
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PRESS COVERAGE

India today featured Bookmark Resorts, Jogi 
Mahal, Ranthambore, as the best resort in 
Ranthambore.
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PRESS COVERAGE

Bookmark Resorts, Jogi Mahal, 
Ranthambore, featured as the best resort 
for a wilderness getaway by Luxury 
Lifestyle Magazine, UK.
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PRESS COVERAGE

Bookmark Resorts featured by ET Hospitality 
World
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PRESS COVERAGE

Bookmark Resorts, Manali, featured by 
Hospibuz
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PRESS COVERAGE

Bookmark Resorts, Manali, featured by 
The Dope News

Brand
Experience

PRESS COVERAGE



PRESS COVERAGE

Bookmark Resorts, Manali, featured by 
Travel Daily News
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PRESS COVERAGE

Bookmark Resorts, Manali, featured by 
Mint
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PRESS COVERAGE

Bookmark Resorts, Manali, featured by 
Business Review, live
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PRESS COVERAGE

Bookmark Resorts, Manali, featured by 
BOTT INDIA

Brand
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PRESS COVERAGE
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UNSURPASSED VALUE FOR THE EXPERIENCE

PROVIDE ESCAPES FOR ALL

Brand
Experience

UNSURPASSED VALUE
FOR THE EXPERIENCE

12.1 Provide
Well-being
Escapes for all

• “Element Of Change” – Enabler for Well-being for more!

• After Bookmark Experience – people feel they have rewarded their Body, Mind 
and Soul

• Make Well-being more accessible – Pricing strategy

• Disruption

• Variety of other pursuits – something for everyone



THANK YOU

9089 777 000 | www.bookmarkresorts.com


